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1. IlosicHuTeIbHAA 3aNIUCKA
1.1. Heab u 32124 AUCHMILIIHHBI

Llenbl0 TUCUMIUIMHEIL ABISETCA (POPMUPOBAHHME MPEACTABICHUNA O TEXHOJIOTUAX (POPMUPOBAHUS
MePCOHANBHOI0 OPEHANHTa B YCIOBHIX COBPEMEHHOTO MEIUAIIPOCTPAHCTBA.

3ana4uu JUCHUIUIMHBIL:

U3yYEHHE CYIIHOCTU U CTPYKTYpHI IEPCOHATBHOIO OpeH/a;

oTpeJieIeHue MHCTPYMEHTOB (hOpMUPOBAHUS TEPCOHATIBHOTO OpeHIa;

pa3BUTHE TPEACTABIEHUH O POJM MEpPCOHaJbHOro OpeHAa B  MNpPodecCHOHATHLHOM
CaMOONPEIEIICHUN.

1.2. IlepedyeHb MJIAHUPYEMBIX Pe3yJIbTATOB 00y4eHHs 110 AUCHMILIMHE, COOTHECEHHBIX €
HHAMKATOPAMH JOCTHKEHH KOMIIETEHIH I
Komnerenuus Nuaukaropsl PesynbTaTnl 00y4yeHus
(Kox ¥ HAMMEHOBAHUE) KOMIIeTEeHIIU
(KOJ 1 HAMMEHOBAHME)




YK-4. Crnocoben | YK-4.2. CBo6oaHO | 3HATH:
OCYUIECTBIISAITh  JIEJIOBYIO | BOCIIPUHUMAET, — OCHOBHBIE MOJIEIHN pedeBoro
KOMMYHHKAIIMIO B YCTHOW | aHAJU3UPYET U KPUTHUYECKHU | IOBEICHHUS;
W IHUChbMEHHOM (1)OpMaX Ha | OOCHHUBACT YCTHYIO U | — OCHOBBI pEYEBBIX JKaHpOB,
rocyaapCTBECHHOM SA3BIKC | IMICBMCHHYIO AKTyaJIbHBIX ISt yqe6H0-Haquor0
Poccuiickoit @enepanuu u | odmenpodeccCHoHaATbHYIO 00LIeHNS,
MHOCTPaHHOM(BIX) MH(OPMAIUIO Ha PYCCKOM H | — CYIIHOCTb PEYEBOT0 BO3CHCTBUA,
SI3bIKE(aX) MHOCTPaHHOM(BIX) ero Bubl, GOPMBI U CPEJICTBA;
A3bIKE(aX);  IEMOHCTPUPYET | _ ryrip] TeKCTOB, UX XaPAKTEPHCTUKN.
HaBbIKU nepeBojia C | Ymern:
HHOCTPAHHOTO(BIX) Ha | _ pcnonb3oBaTh CTHIIMCTHYECKUE
TOCYAApCTBCHHBIN  SI3BIK, | po3n0xHOCTH PYCCKOTO SA3BIKA;
TAIGKE € TOCYNAPCIBCHHOTO | _ 1y v iiipoBaTh TEKCTHI B YCTHOM M
Ha WHOCTPaHHBIN(BIE) MTHCEMEHHOI (hOPME;
A3BIK(11) — aHAJIM3UPOBATH " KPUTHUYCCKH
OIICHUBATh TEKCTHI,
— HaXOJWUTh SI3BIKOBBIC OIIMOKH W
BBIOMPATH CIIOCOOBI X YCTPAHEHUS,
— OMpEAeNsATh BO3MOKHOCTH
TIOBBIIIICHHS] COOCTBEHHOTO YPOBHS
pEUeBOl KyIbTYpPHI.
Baaners:
— HaBbIKAMM pabOTbl C YCTHOM U
MMCbMEHHOU uHpopMaruei
JIMHTBUCTUYECKOMN u
obmenpodeccnoHanbHON
HaIpPaBJIEHHOCTH;
— HaBBIKAMH KOMMYHHUKAIHH B
Pa3IUYHBIX  CHTyaIlUsX  OOIICHWS,
obOecrieunBarOUMU 3P PEKTUBHOCTD
COIMANIBHBIX H  TPOECCHOHATHHBIX
KOHTaKTOB;
— IpUeMaMd  CO3JaHHUA YCTHBIX W
MUCBMEHHBIX  TEKCTOB  Pa3IMYHBIX
JKaAaHPOB B Mporiecce y4eOHO-HAYYHOTO
oOLIeHHUs.
[TK-2. Cnocobnocts | [IK -2.2. YmMmeer oneHnuBaTh | 3HATH: OCHOBHEBIE TIPUHIIUTIBI
YOpPaBIsATh nporeccamu | 3QPEeKTUBHOCTD CTpAaTEerMyecKkoro IUIAHUPOBAaHUSA U
CTPaTEeru4ecKoro KOMMYHHKAITHOHHBIX pea3anum KOMMYHHKAITHOHHBIX
TUTAHUPOBAHMS, MPOrpaMM U MEPONPUATUN | MPOTPaMM U MEPOTIPHUSITHIA.
MOJITOTOBKH,  TBOPYECKOE YMeTh: oneHuBaTh 3(PPEKTUBHOCTH
popabOTKU U pealn3aluu KOMMYHHUKAI[MOHHBIX  MPOTpaMM |
KOMMYHHKAITHOHHBIX MEPOTPHUSITHIA.
MIPOrpaMM U MEPOTIPUSTHIA, Brnagers: HaBbIkamMH pa3pabOTKU |

obecreunBaTh UX Ka4eCTBO
1 3 (HEKTUBHOCTH

peain3ai OCHOBHBIX HHCTPYMEHTOB
MapKETHHT OBBIX KOMMYHUKAIHIA:
peKIIaMbl, CBsI3eH ¢ OOIIECTBEHHOCTHIO,
JIAYHBIX POJIaXK, JTUPEKT-
KOMMYHHKAITHH, CTUMYJTUPOBAHUS
cOBITA.




1.3. MecTO AUCUMIVIMHBI B CTPYKTYpPe 00pa30BaTe/IbHOM MPOrPaMMbl

HI/ICHI/IHHI/IHa OTHOCHUTCS K 00s13aTEJILHBIM JUCHUITTIMHAM BapI/IaTI/IBHOI\/'I qacTHu yqe6H0r0 I1aHa.

Jnis  ocBOeHMsS JAHHOM JUCHMIUIMHBI HEOOXOMUMBI 3HAHMs, YMEHHUS U  BIAJCHHA,
c(OpMHUPOBAaHHbIE B MPOLECCe U3YyUEHUS TUCHUIUINH U MPOXOXKACHUS MPAKTUK: Teopust U mpakTuka
MeIMaKOMMYHUKalid, Teopus ¢ mpakTHKa CBsized ¢ OOIIECTBEHHOCTHhIO, BusyanbHble
KOMMYHHKanuu, Teopuss u npaktuka pexiiambl, Co3qaHue W MPOJBMKEHHE KOPIOPATHBHBIX MEAHA,
IIpodeccronanbHO-03HAKOMUTEIbHAS TPAKTHKA.

B pesynpraTe OCBOGHMS JUCHMIUIMHBI (OPMUPYIOTCS 3HAHMS, YMEHHUS U BIaJEHUS,
HEOOXOAMMBIE U U3y4YeHHs  JUCHMIUIMH:  MaHMIyJIATUBHBIE TEXHOJIOTMH B  MeEJua,
MenunaskoHomuka, MenuaMmapkeTuHr, IpenuninomHaas npakTuka.

2. CTpyKTYypa TUCHUNIMHBI
O61mas Tpya0EMKOCTh AUCHUIUIHNHBI COCTaBIsAeT 3 3.€., 108 akagemuueckux daca (0B).

2. The structure of the discipline
The total labor intensity of the discipline is 3 units, 108 academic hours(s).

CTpyKTypa AUMCHUIIHHBI 111 04HOH (GopMbI 00yUeHust

Ob6veM auctumIuHBL B (popMe KOHTAKTHOM paboThl OOydYaIOUIMXCS C TMeJarorndecKuMu
paboTHUKaMU ¥ (WJIK) JUIAMH, TPUBIEKaEMbIMH K peaju3aluu 00pa3oBaTelIbHON MporpamMmbl Ha
UHBIX YCIOBHSX, TP MIPOBEACHUHU YUSOHBIX 3aHATHI:

Structure of the discipline for full-time education
The scope of the discipline in the form of contact work of students with teaching staff and (or) persons
involved in the implementation of the educational program on other terms, during training sessions:

Cemectp | Tum yueOHBIX 3aHATHIHA KonuuecTBo
4acoB
5 Jlexknuu 18
5 CemuHaps!' 24
Bcero: 42
Term Type of training sessions Number  of
hours
5 Lectures 18
5 Seminars 24
Total: 42

O0beM AuCIHIUIMHBL (MOIYJIs) B (hopMe caMOCTOATENbHOM PaOOThI 00YYAFOIIMXCS COCTABIISET
66 akagemMuueckux daca(os).

The volume of the discipline (module) in the form of independent work of students is 66
academic hours(s).

CTpykTypa IMCUMIIMHBI 1JIs1 04HO-3204HOI (hOpMBI 00yYeHH
O0beM aucHUIIMHEL B (DOpME KOHTAKTHOM pPAGOTHI OOydYarOIIUXCSA C IEAarorndecKuMH
paboTHUKaMU M (WJIK) JUIAMM, TPUBJIEKAaEMbIMH K peaju3aluu 00pa3oBaTelIbHON MporpamMmbl Ha
UHBIX YCIOBHSIX, TP MIPOBEACHUH YUeOHBIX 3aHATHI:
Structure of the discipline for part-time education

' B COOTBETCTBHH C Y4eGHBIM MIIAHOM



The scope of the discipline in the form of contact work of students with teaching staff and (or) persons
involved in the implementation of the educational program on other terms, during training sessions:

Cemectp Tun ydeOHBIX 3aHATHI KonmuecTBo
4acoB

5 Jleknuu 10
5 CeMuHapbl/T1a00PATOPHBIE PAOOTHI 14
Bcero: 24

Term Type of training sessions Number  of

hours

5 Lectures 10
5 Seminars 14
Total: 24

O6beM TuCIHIITHHEI (MOTYJIs) B (hOpMe CAMOCTOSATEIBbHON PabOThl O0YUAOIINXCS COCTABIISIET
84 akageMHUYeCKHUX Yaca.

The volume of the discipline (module) in the form of independent work of students is 84
academic hours(s).

3. Copepxanue IUCHHUIIIMHBI

3. The content of the discipline

Ne HaumenoBaHue pa3nesa Conep:xanue
IUCIMILINHBI
1 Amnanus Openaa

3amaun  cTpaTervyeckoro  aHanmusa.  VCTOYHUKHU
uHpopManuu. AHamu3 MOTpedUuTeNel: «IOrpyKEeHHEY,
METOJl TpaayupOBaHUs, HCIOIb30BaHHE (OKYC-TPYIIIL.
Cermentauuss pelHKa (mpouecc  SW).  AHanu3
MapoyHoro moptdens. MeToasl TpoBeAeHHUS ayauTa
OpeHIoB. AHaiu3 OpeH/JOB KOHKYPEHTOB: IO3UIMU
KOHKYPEHTOB, aHalu3 CHJIbHBIX U CJIa0bIX CTOPOH,
CEeMHOTHYECKHI aHann3. AHanu3 OpeHaa KOMITaHHH:
CTPYKTypa OpeH[ia, aHalIu3 CHJIbHBIX U cIa0bIX CTOPOH,
CBSI3U ¢  JpyruMu  OpeHaamu.  TexHOJOTHS
brandmapping. ~ OtTHomieHue  motpedbureneit ~ wu
npousBoguTeneil - Kk Openay. HMaeHTHMYHOCTH U
pacrnio3HaBanue OpeHza. OTIHYHE OT KOHKYPEHTOB H
YHUKaIBHOCTh OpeHna. LleHHOCTH, mpenmyiecTBa |
nmoBeZieHne moTpedurtens. Beibop OpeHnma m moBepue
npou3BoauTeNto. JIOSUIBHOCTh W TEPEeKIIOYeHHE Ha
npyrue Opennabl. CpaBHUTENbHBIN ~ aHaIW3 MoJenei
opeana  Poccun, EC, CIIA.  AxrtyanbHble
MOJIMTUYECKHE MPOOTIEMBbI, CBA3aHHBIE C OPEHAMHIOM.
CoBpeMeHHbIE pelIeHus] ¥ OCHOBHBIE (DOPMBI MMOgavH
MaTtepuaina, MOAXOJbl K pEHICHHIO 3a/Jay CO3JIaHus
KOMMYHHUKAIIMH MEXIY OpTraHaMH TOCYyJIapCTBEHHON
BJIACTH U YIPABICHUS U IPAKIAHCKUM OOIIECTBOM.

2 VYnpasiienue OpeHgamMu

Ynopasienue OpeHIOM:  YKpeIlIeHHE OTHOIICHHM




MEXIy OpeHmIoM U moTpebuteneM  (pa3BUTHE
(YHKIIMOHATBHBIX, WHAUBHUIYAbHBIX, COIMAIBHBIX W
KOMMYHHUKATUBHBIX Ka4yeCcTB OpeHJa); yIpaBlieHUE
aTpubyTaMyd MapKH, TMPOIECCOM € HIACHTU(UKAIINU.
Co3nanne HOBOM = TOProBOM Mapku. MwuHUMU3ALMSA
puckoB. OrnpeneneHue ypoOBHEN cHpoca: poJ0BOrO
(obmero cmpoca), BHAOBOrO (Ha OMpPEICICHHYIO
TOBapHYIO KaTerOPHIO), CIPOca Ha KOHKPETHYIO MapKy.
Meroauku ONpeseNieHus]  XapakTepa  cIpoca:
ONpPEACICHUE CTENEHU IEPBUYHOIO IPOHUKHOBEHUS
MapKH, CTENEHU MOBTOPHOTO MPUOOPETEHUS, YaCTOTHI
notpebienuss Mmapku. KadecTBeHHOe onucaHue cIipoca
Ha MapKy MpeirojaraeT MporHO3 peaklHUy IEeIeBOro
CeTMEHTa Ha TMOTPEOUTENhCKUE CBOWCTBA TOBApa,
UppalMOHaJIbHbIE AJIEMEHTHI MapKH, OIICHKY
NIEPCIIEKTHB.

[TepcoHanbHBIA OpEHIUHT

[lonatue mnepconanbHoro Openma. CooTHeceHue
MOHATUN TEPCOHAIBHBIA HMMUK M INEPCOHAIBHBIN
Openn. Knaccudukanus  uMupked,  CTpyKTypa.

OyHKIU UMUIKA. [TpuHIMTIBI CO3JIaHus
IIEPCOHAIIBHOTO OpeHpa. JInunbie KadecTBa
CIICIIMAJIICTa KakK OCHOBA TEXHOJIOTHH

camonpe3eHTauu. CTpyKTypa JHUYHOTO UMHIKA.
ConmanbHbIC ACIEKTHI BOCIIPUSTHS AMHJDKA.
NucTpymeHTH (hopMHUpOBaHUS TEPCOHATLHOTO OpeH/a.
Crpaterust ¢GopMHpOBaHUS TEPCOHATBHOTO OpeHa.
BepOanbHblii” 1 KUHETHYECKUN WMHIK. Bu3yanmbHBIH
AMHDK  audHOCTH.  CoIManbHO-TICHXOJIOTHYSCKUE
TEXHOJIOTHH dbopMupoBaHUs u YIpaBJICHUS
MEePCOHAIBHBIM OpeHIoM. TexHomorus
camonpe3eHTanuu. CaMOMEHEI)KMEHT KaK COLIMAIIbHO-
TICUXOJIOTHYECKAasi TEXHOJOTus  (OPMHPOBAHUS U
yhIpaBlIeHUs TepcoHANbHBIM OpenaoM. [lepcoHanpHOE
nopThoJIN0 KaKk MHCTPYMEHT (OPMHUPOBAHUS HUMUIKA
COBPEMEHHOTO CIEINAINCTA.

BOJIIOLIMOHHOE
KOOpEeHMHra

Pa3BHUTHUE

[IpeanocelikKu  BO3HMKHOBEHMsS ~ KOOpEHIMHTa B
KOHTEKCTE JBOJIOUWA MapPKETUHIOBBIX KOHUEIHIUMN.
OBonronus dopm TOBAapHOI'O 0003HaUCHMS.
«TpuBOJMHB B HCTOPUU OpEHIUHIA: palMOHAJIbHAS,
SMOLIMOHAJIbHAA U «JyXOoBHas». Kiaccuueckass Mozens
OpeHI-MeHeKMeHTa.  Mogenb  OpeHA-TUaepCTBa.
KopriopatuBHbiii u ToBapHbIi OpeHaunr. Ilonsrue
«MapKETUHT OBbIE aJbSHCHD) B KOHIEIIUIX
CUMOMOTHYECKOTO ¥  JIaTepalbHOrO  OpeHJuHra.
CeMHOTHYECKHMIT  TpPEyTrOJbHUK:  O3HAadamlee  —
O3HayaeMoe  —  JEHOTar. JleHoTaTuBHOE M
KOHHOTAaTMBHOE  3HaueHHe rnpeamera.  DakTopsl
Makpocpeasl U (pOpMHUpPOBAHHE MAapOYHOW IOJUTHKU
npennpustus. Kiaccudukanus dopm koOpeHauHra.




MupoBele ¥ pPOCCHICKHE  TpPEHIbl  pa3BUTHSA
KoOpeHnuHra. HaydHble MIKOJBI B HCCIEIOBAHUAX
MapKeTHUHTOBBIX  aJIbSHCOB OpeHAoB. CHCTEeMHBIH
MOJX0A K pa3paboTke OpeHjaa: MaTeHTHO-IPaBOBBIE,
PEKIIaMHO-  IICHXOJIOTMYECKHE W  KOHCTPYKTHBHO-
TEXHOJIOTUUECKUE TpeOOBaHUS K TOBapHOMY 3HAKY.
IIpoueccel hopmupoBaHusi TOBapHOTo 3Haka B Poccum.

CymHoCTh, aTpuOyThl U IIEHHOCTH
OpeHna

CymHocth Openpaa. [loHsaTust «OpeHm » C TOUYKH 3PECHUS
MHUKPOIKOHOMHUYECKOW ~ TEOpUU  MOTPEOUTENHCKOTO
MOBEACHUA U TCUXOJOTMH  TMOTPEOUTENHCKOIro
noBeneHus. [loHATHE «TOproBas Mapka» U «TOPTOBBIN
3HaKk». Copeprkanue OpeHIa Kak KOMMYHHKAIIHOHHOTO
nporecca.  dynkumum  Openpa.  Knaccudukanus
OpennoB. Paznenenne OpeHAOB TIO TMpU3HAKAM:
Ha3HaueHue, Biajenen OpeHga, reorpapuueckuii
npu3HaKk, OOBEKT OpeHOuHra, BOCHPUHHUMaeMas

notpeOuTeneM  IIEHHOCTb.  ToBapHbIE  OpeHMAbI
(aBTOHOMHBIE, JIMHEWHbIE 51 30HTHYHBIE),
KOpIOpaTHBHbIE OpeHIbI (eIMHUYHOM,

MIOATBEPKIEHHON ~ WM OPEHIIOBOM ~ MIAECHTUYHOCTH).
Bpenapl mnpousBomUTENECH, ITUIECH3MOHHBIE OpPEHIIBI,
YaCTHBIE TOPTOBBIE MapKu, KOOpeHauHT. ['mobanbHbIe,
HAI[MOHATIbHBIC, PETHOHAIBHBIC U JIOKAJIbHBIE OpEH/IBI.
bpenapl ¢ orpuniaTenbHON, HU3KOH, MOBBIIMIEHHON |
MaKCHUMaJIbHOW HEHHOCTHIO; OpEH/IbI, YHUYTOXKAIOIIINE
AKIIMOHEPHYIO IIEHHOCTh, OPEH/IBI C BBICOKMUM M HU3KHM
MOTEHIIMAJIOM YBEJIMYEHUsI AKIMOHEPHOW LEHHOCTH.
bpeHnuHr kKak Hayka W HUCKYCCTBO CO3JIaHUS |
NpoABIKEHHUsT OpeHna (TOproBoi” Mapku). bpeHauHr
KaK JeSTeIbHOCTh IO CO3JIaHUIO JJOJITOCPOYHOIO
mpennoureHuss K  ToBapy. Ilpomecc OpeHauHTa.
[Inatdhopma OpeHna: BUACHHWE, MHCCHUS W IIEHHOCTH
Openna. KoHKypeHTHBIe mTpeuMmyiiecTBa OpeHna.
NnauBuayanbHOCT OpeHJa. YHHUKalIbHOE TOProBOE
npeuiokeHue. Bocnpustue OpeHga mnoTpeduTenem.
ACTIeKTBI HJEHTUYHOCTH OpeHaa: OpeHJ Kak ToBap,
OpeHJ Kak OpraHu3amus, OpeHJ KaK <«JIUYHOCTHY,
OpeHJ Kak CHUMBOJ. MapKETUHIOBbIE TEXHOJOTUU
noctpoeHus OpeHaoB. OCHOBHas LIEHHOCTh OpeHna.
AKITMOHEpHAsI IIEHHOCTh OpeHJa W BOCIpPUHHMAaeMas
norpeOuTeneM IeHHOCTh Openaa. PopmupoBaHue
LIEHHOCTH OpeHjaa: Cco3JdaHue U IPelIoCTaBICHUE
LEHHOCTH TOTPEOHUTENI0, U3MEPEHUE U IOBBIIICHUE

BOCIPUHHMMaeMoOl ~ MOTpeOuTeNsIMH LIEHHOCTH,
co3zaHue AKIIMOHEPHOM ~  LIEHHOCTH OpeHna.
WNHnukatopsl BOCIIPDUHUMAEMON ~  II€HHOCTH:

BOCIIPUHMMAEMOE KadeCTBO, OTHOIIEHUE K OpeHny,
W3BECTHOCTH OpeHa, JIOSTTbHOCTh OpEHTY.

TexHosorus co3ganue OpeHa

Cy00peHibl 1 KOOpeHbl. XapaKTePUCTUKH CHJIBbHBIX
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OpenaoB. IIpoGiembl co3maHuss U yOpaBlieHUS
CUIbHBIMU  OpeHgamu. bpenn u ero poab B
KOpIIOPaTUBHOM ~ cTparerun. KiltoueBble pelIeHus B
obmactu OpennuHra. Mozaenu coszganus OpeHmos: S,
S-brands crparermueckas wmopnens JI. YepHaToHwU.
OcHOBHBIE MOXOJBl K HMHTEPIPETALMU HUIAECHTUYHOCTU
opennma JI. Aakepa, . DmnByma, T. I'sma u B.H.
JloMHnHa. WMHauBHIyallbHOCTH M ILIEHHOCTH  Kak
COCTABJISIIONIME  MOJENCH ~ UIACHTUYHOCTH  OpeHa.
AHanm3 UJIEHTUYHOCTH CYIIECTBYIOIIUX TI00aTbHBIX U
HAIlMOHAJbHBIX  OpeHnoB. MexaHu3sM pa3paboTKu
Openna. CpaBHEeHHE U NpeUMyIIecTBa OpeHIa B psiy
KOHKYypeHTOB. OTHoOIIeHue mnoTpeduTens u OpeHpa.
Bpenn Ha peiHKax b-to-c u b-to-b, 3HAaUMMOCTH OpeHa
JUIS  Pa3JIMYHBIX TUIOB pPBIHKOB. (CTparernyeckue
MOJAXOABl M BHIBl  IMO3UIIMOHMPOBAHUS  OpeHna.
[Ipomnecc MO3UIIUOHUPOBAHHS. [TpuHLIMIIBI
MO3ULIMOHUPOBAHMUS U NEPETO3ULINOHUPOBAHUS
OpenzoB. Ilonsarue uaeHTnyHOCTH OpeHAa, CTPYKTypa
UACHTUYHOCTH  Openga. IlpuHmmmbel  pa3paboTku
COJIEP’KATENbHBIX  COCTABJISIIOIIMX  HICHTHUYHOCTH.
bpeHn kak 4acTh KOPIOpPAaTUBHOW KyJbTypbl. Poib
OpeHaa B (popMHpPOBAaHUHU KOPIIOPATUBHON KYJIBTYPHI.
Lenp, 3amaun, muccus peOpeHauHra. PeOpeHuHr kak
MHCTPYMEHT MapKeTHHra, pexyiaMmel 1 PR. KpeatusHbie
pa3pabotku. PR kak WHCTpyMEHT 3(QHeKTHBHOTO
Openaunra, lcronb3oBaHue 3amagHbIX KOHLEMIUN
Openauara B Poccun. BrusHue KauecTBEHHOW
pa3paboTKu KpeaTUBHOro Opuda Ha pe3ynbTaThl
pekIamMHON ™ KaMnaHuW. BrnusHue Ha UMWIK OpeHaa
VMUK JIUIL, TPEACTABIISIONNX OpeHI.

Name of the discipline section

Content

Brand Analysis

Tasks of strategic analysis. Sources of information.
Consumer analysis: "immersion", grading method, use
of focus groups. Market segmentation (SW process).
Brand portfolio analysis. Methods of conducting brand
audits. Competitor brand analysis: competitor positions,
analysis of strengths and weaknesses, semiotic analysis.
Company brand analysis: brand structure, analysis of
strengths and weaknesses, connections with other
brands. Brandmapping technology. The attitude of
consumers and manufacturers to the brand. Brand
identity and recognition. The difference from
competitors and the uniqueness of the brand. Values,
advantages and consumer behavior. Choosing a brand
and trusting the manufacturer. Loyalty and switching to
other brands. Comparative analysis of brand models in
Russia, the EU, and the USA. Current political issues
related to branding. Modern solutions and basic forms
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of presentation of the material, approaches to solving
the problems of creating communication between
public authorities and management and citizens.

Brand Management

Brand management: strengthening the relationship
between the brand and the consumer (development of
functional, individual, social and communicative
qualities of the brand); management of brand attributes,
the process of identification. Creation of a new
trademark. Minimizing risks. Determination of demand
levels: generic (general demand), specific (for a certain
product category), demand for a specific brand.
Methods for determining the nature of demand:
determining the degree of primary penetration of the
brand, the degree of re-acquisition, the frequency of
consumption of the brand. A qualitative description of
the demand for a brand implies a forecast of the target
segment's reaction to the consumer properties of the
product, irrational elements of the brand, and an
assessment of prospects.

Personal branding

The concept of a personal brand. Correlation of the
concepts of personal image and personal brand.
Classification of images, structure. Image functions.
Principles of creating a personal brand. Personal
qualities of a specialist as the basis of self-presentation
technology. The structure of a personal image. Social
aspects of image perception. Tools for creating a
personal brand. The strategy of forming a personal
brand. Verbal and kinetic image. The visual image of
the personality. Socio-psychological technologies of
personal brand formation and management. Self-
presentation technology. Self-management as a socio-
psychological technology for the formation and
management of a personal brand. Personal portfolio as
a tool for shaping the image of a modern specialist.

The evolutionary development of
co-branding

Prerequisites for the emergence of co-branding in the
context of the evolution of marketing concepts. The
evolution of the forms of the trademark. "Trivolities" in
the history of branding: rational, emotional and
"spiritual". The classic brand management model. The
brand leadership model. Corporate and product
branding. The concept of "marketing alliances" in the
concepts of symbiotic and lateral branding. Semiotic
triangle: signifier — signified — denotation. Denotative
and connotative meaning of the subject. Factors of the
macro environment and the formation of the brand
policy of the enterprise. Classification of forms of co-
branding. Global and Russian trends in the
development of co-branding. Scientific schools in the
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research of marketing alliances of brands. A systematic
approach to brand development: patent-legal,
advertising-psychological, and constructive-
technological requirements for a trademark. The
processes of trademark formation in Russia.

The essence, attributes and value of
the brand

The essence of the brand. The concept of "brand" from
the point of view of the microeconomic theory of
consumer behavior and the psychology of consumer
behavior. The concept of "trademark" and "trademark".
The content of the brand as a communication process.
Brand functions. Classification of brands. The division
of brands by attributes: purpose, brand owner,
geographical feature, branding object, perceived value
by the consumer. Product brands (stand-alone, linear
and umbrella), corporate brands (single, confirmed or
brand identity). Manufacturer's brands, licensed brands,
private trademarks, co-branding. Global, national,
regional and local brands. Brands with negative, low,
increased and maximum value; brands that destroy
shareholder value, brands with high and low potential
to increase shareholder value. Branding as the science
and art of creating and promoting a brand (trademark).
Branding as an activity to create a long-term preference
for a product. The branding process. Brand platform:
the wvision, mission and values of the brand.
Competitive advantages of the brand. Brand identity. A
unique trade offer. Consumer perception of the brand.
Aspects of brand identity: brand as a product, brand as
an organization, brand as a "personality", brand as a
symbol. Marketing technologies for building brands.
The main value of the brand. The shareholder value of
the brand and the perceived value of the brand by the
consumer. Brand value formation: creating and
providing value to the consumer, measuring and
enhancing the value perceived by consumers, creating
shareholder value of the brand. Indicators of perceived
value: perceived quality, brand attitude, brand
awareness, brand loyalty.

Technology creating a brand

Sub-brands and co-brands. Characteristics of strong
brands. The challenges of creating and managing strong
brands. The brand and its role in corporate strategy.
Key branding solutions. Brand creation models: 51, S-
brands L. Chernatoni's strategic model. The main
approaches to the interpretation of brand identity by D.
Aaker, J. Ellwood, T. Gad and V.N. Domnin.
Individuality and values as components of brand
identity models. Analysis of the identity of existing
global and national brands. The mechanism of brand
development. Comparison and advantages of the brand
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among competitors. The relationship between the
consumer and the brand. The brand in the b-to-c and b-
to-b markets, the importance of the brand for different
types of markets. Strategic approaches and types of
brand positioning. The positioning process.Principles of
brand positioning and repositioning. The concept of
brand identity, the structure of brand identity.
Principles of developing meaningful components of
identity. The brand as part of the corporate culture. The
role of the brand in shaping corporate culture. The
purpose, objectives, and mission of the rebranding.
Rebranding as a marketing, advertising and PR tool.
Creative developments. PR as an effective branding
tool, The use of Western branding concepts in Russia.
The impact of high-quality development of a creative
brief on the results of an advertising campaign. The
impact on the brand image of the image of the persons
representing the brand.

4. O0pa3oBarejibHbIE TEXHOJOTUH

Ne (HammeHoBaHme Buabl yueOHbIX
. Oo0pa3oBaTte/ibHbIE TEXHOJIOTHH
n/n |pasaesna 3aHSATHH
1. |Tema 1. Ananu3 Openna Jlexuun Jlexuuss ¢ HCIOJNB30BAHMEM  BU3YaJIbHBIX
MaTepuaoB, IPEe3eHTALIUS.
CemMuHapbl Pa3Bepuytass Oecema ¢ oOCyXIeHHEM
JTOKJIJIOB.
CamocrositenbHass  |KoHCynbTHpOBaHHME M MPOBEPKA JIOMAIITHUX
pabota 3aJlaHuil TTOCPEICTBOM AJIEKTPOHHOM MOYTHI U
oOCyX/JeHue Ha ceMuHapax (ecnum  3To
HEO0OXO0/IMMO).
2 Tema 2. VYmnpanenue Jlexumu JIekiusi ¢ WCIOJNIB30BAHWEM  BU3YaJIBHBIX
OpenaoM MaTepuaoB, IPEe3eHTALIUS.
CemMuHapbl PasBepuyTtass Oecema ¢ oOCyXIeHHEM
JTOKJIJIOB.
CamocrositenbHass  |KoHCynbTHpOBaHME M TPOBEPKA JIOMAITHUX
pabota 3aJlaHuil TIOCPEACTBOM DIIEKTPOHHON MOYTHI U
oOcyxaeHue Ha ceMHHapax (ecim  3To
HEO0OXOIMMO).
3 Tema 3. [lepcoHaNbHBII] Jleknnn Jlekus ¢ WCNONB30BAaHUEM  BU3YAIbHBIX
OpeHAnHT MaTepHasoB, IPE3CHTAIIHSI.

JleMOHCTpanus Kecos.

CemuHapsbl [IpopaGoTka wu anHanmu3 kekcoB. Pemenue

AHAJIMTUYCCKUX 3aJa4.
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CamocrosrensbHass |KoHcynbTHpoBaHME M IPOBEpPKa JIOMAIHUX
pabora 3aIaHUM TIOCPEICTBOM IEKTPOHHOM IIOYTHI U
oOcyxaeHue Ha ceMHHapax (ecimm  3To
HEO0OXOMMO)
4 Tema 4. Jlexuun Jlekuuss ¢ WCNONB30BAHMEM  BU3YaJIbHBIX
OBOJIIOIMOHHOE MaTepuasoB, IPE3CHTALUS.
pa3BUTHE KOOpEHIMHTa JleMoHCTpauus Kecos.
CemMuHapsl IIpopabotka u aHanmu3 KelcoB. Pemenue
AQHAJIMTUYECKUX 3a7a4.
CamocrostensbHas |KoHcynbTHpoBaHME M IPOBEpKa IOMAIHUX
pabota 3aIaHUM TIOCPEICTBOM IEKTPOHHOM ITOYTHI U
oOCyX/leHue Ha ceMuHapax (ecad  3To
HE00X0IMMO)
5 Tema 5. CymHocTs, Jlexuun Jlexiuss ¢ HCNOJNB30BAaHMEM  BU3YaJIbHBIX
aTpuOyThl U LEHHOCTH MaTepHuasoB, IPE3EHTALHS.
OpeHna JleMoHCTpanus KeHcoB.
CemMuHapsl IIpopabotka u aHanu3 KelcoB. Pemenue
AQHAJIMTUYECKUX 3a7a4.
CamocrostenbHass |KoHcynbTHpOoBaHME M IPOBEpKa JIOMAIIHUX
pabota 3a/IaHUM TIOCPEJCTBOM IEKTPOHHOM IOYTHI U
oOCyX/JeHue Ha ceMuHapax (ecad  3To
HEO0OXOIMMO)
6 Tema 6. TexHonorus Jlexuun Jlexuuss ¢ HCIOJNB30BAHMEM  BU3YaJIbHBIX
co3JlaHue OpeHza MaTEepUAJIOB, IPE3CHTALIUA.
JleMOHCTpanus KeHcoB.
CemMuHapsl [IpopaboTka u anamu3 KeiicoB. Pemienue
AHAJINTUYECKUX 3a]a4.
CamocrosrenbHass |KoHcynbTHpoBaHME M IIPOBEpKa JIOMAIIHUX
pabota 3aJlaHuil TIOCPENCTBOM DJIEKTPOHHOM IIOYTHI U

oOCcyXJeHue Ha
HE00XOAMMO)

cemMuHapax (ecid 3TO

5. Onenka njiaHMPyeMbIX pe3yJbTATOB 00y4eHHs

5.1 CucreMa onieHUBAHUSA

DopMa KOHTPOJISA

Makec. koi1n4ecTBO 02J1J1I0B

3a oany Bcero
padoty

Texkymui KOHTPOJIb:
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- onpoc 5 bannos 30 6annos
- yyacmue 8 OUCKYCCUU HA CeMUHAape 5 bannos 10 bannos
- KoHmpoavbHas paboma (memot 1-3) 10 b6annos 10 6annos
- KoHmpovbHas paboma (memwvi 4-5) 10 bannos 10 bannos
[IpoMexyTouHas aTTeCTAlUs — 3ayem/3a4em ¢ OYeHKOU/IK3AMeH 40 6ayoB
HToro 3a cemecTp 100 6aymoB

[Tomy4yeHHBIN COBOKYIHBIN PE3YJIbTAT KOHBEPTUPYETCS B TPAAULIMOHHYIO LKAy OLICHOK U B
nIkaiy oneHok EBponelickoii cucteMbl epeHoca u HakorieHus kpeautoB (European Credit Transfer
System; nanee — ECTS) B COOTBETCTBUU C TaOJIHIICH:

100-6aiutpHAas TpaimonHas mkana IIkana
[IKajIa ECTS
95 -100 A

2304 OTJINYHO B

68 — 82 XOPOIIO 3a4TEHO C

56 — 67 D

50_55 YIOBIETBOPUTEILHO E

20-49 FX

0-19 HEYIOBJICTBOPUTEIHHO HE 3a4TEHO F

5.2 Kpurtepum BbICTABJICHUS OLIEHKH 110 JUCIUIJIMHE

Bbanael/ | Ouenka mo
HOixkana | aucouMniivHe
ECTS

KpnTepml OLICHKHU pe3yabTaToB Oﬁy‘leﬂl/lﬂ o JMCHMIIJINHE

100-83/ OTJINYHO/
A.B 3a4TEHO

BeicraBnsiercst o0yyaromemycs, €ciii OH I'TyOOKO M IMPOYHO YCBOMJI TEOPETHIECCKUH U
NPaKTUYECKUIl MaTephai, MOXeT HNPOAEMOHCTPUPOBATH TO HA 3aHATHAX U B XOJE
MIPOMEXKYTOYHOH aTTECTAIHH.

OOyuaronuiicsl HCUEPIBIBAIOIIE M JOTMYECKH CTPOWHO M3naraer y4ueOHbIH MaTepua,
yMeeT YBS3BIBATH TEOPUIO C TMPAKTHKOH, CIpaBiseTcs C pelieHueM 3a/1ad
npodecCHOHANBHON HANpPaBICHHOCTH BBICOKOTO YPOBHS CJIOXXHOCTH, HPaBHIBHO
00O0CHOBBIBACT MPUHATHIC PEIICHUS.

CB0OOOIHO OpHEHTHPYETCS B y4eOHOH 1 Tpo(ecCHOHANBEHON TUTEpaType.

OneHKa 1O JUCIHIDIMHE BBICTABISIOTCS OOYYarOIIEeMyCs C YYETOM pe3yNIETaToB
TEKYIIeH U MPOMEXYTOUHOM aTTeCTaIlUH.

Komnereniyu, 3akperui€éHHbIE 3a JUCHUILIMHON, CPOPMHPOBAaHBI HAa YPOBHE —
«BBICOKHID).

82-68/ Xopo1ro/
C 3a4TEHO

BricraBisiercss oOydarormeMycs, €CIii OH 3HAeT TEOPETHYECKUH U MPaKTHYECKUH
MaTepual, IpaMOTHO M NO CYIIECTBY H3/laraeT €ro Ha 3aHATHAX H B XOJE
IIPOMEKYTOUHOM aTTECTALNU, HE TOITYCKas CyIECTBEHHBIX HETOUHOCTEH.
OOyuaromuiicsl MpaBWIBHO IPUMEHSET TEOPETUYECKHE IIOJNIOKCHUS IIPU PEIICHUU
MPAaKTHYECKUX  3a/1ad  MPO(ECcCHOHANBHONH  HANpaBJICHHOCTH PAa3HOTO  YpPOBHS
CJIO’KHOCTH, BJIaJieeT HEOOXOJMMBIMH ISl 3TOr'0 HABBIKAMH M IPUEMaMH.

JlocTaToYHO XOpOIIO OPUEHTUPYETCS B Y4eOHOW U podeccroHaNbHOM JuTepaType.
OneHka MO JUCHUIUIMHE BBICTABIAIOTCS OOydaromleMycs € y4€TOM pe3yJbTaToB
TEKYLIEH U IPOMEKYTOUHOM aTTECTALUH.

Kommerennmu, 3akpernéHHble 3a JUCHUIUIMHON, COPMHpPOBAaHBI Ha YPOBHE —
«XOPOIIHIAY.

67-50/ YIOBJIETBO-
D,E puUTeIbHO/
3a4YTEHO

BeicraBnsiercst oOyyaronieMycsi, €Clidi OH 3HaeT Ha 0a30BOM YPOBHE TEOPETHUYECKUH U
MIPAaKTHYECKUH MaTepHall, JIOMyCKaeT OTAENbHBIC OIIMOKM NPH €ro HM3JIOKEHWH Ha
3aHATHAX U B XOZ€ IPOMEKYTOUHON aTTeCTAIlUH.

OOyuaromuiicsi  UCHBITBIBACT  ONpeNeNEHHbIE  3aTpPyIHEHUS B  NPUMEHEHHHU
TEOPETHUYECKHUX IONOKEHHUH MpPU PEIIEHUH NPAaKTHIECKUX 3a1ad NpogecCHOHATBHON
HANpaBIEHHOCTH CTAHAAPTHOTO YPOBHS CIOXXHOCTH, BIaJeeT HEOOXOIUMBIMHU ISt
9TOro 6a30BHIMM HABBIKAMH U IIPHEMaMHU.
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Bamabl/ | Ouenka mo Kpurepuu oueHKH pe3yJbTaToB 00yUYeHUs 10 TUCHUTIIIHHE

HIkana | gucHUIIHHE
ECTS

JleMOHCTpHpYeT J0CTaTOUHBIH YPOBEHb 3HAHHS Y4EOHO INTEPaTyphl 10 AUCIHUIUINHE.

OrneHka N0 JUCHUIUIMHE BBICTABIAIOTCS OOydaromeMmycs ¢ y4€ToM pe3yJbTaToB

TEKYLIEH U IPOMEKYTOUHOM aTTECTalUHU.

Komnereniyu, 3akperui€éHHbIC 3a JUCHUILIMHON, CPOPMHUPOBAaHBI HAa YPOBHE —

«IOCTATOYHBII.

49-0/ HEYJOBJIET- BrictaBisercss oOydaromemMycsi, €Clii OH He 3HaeT Ha 0a30BOM yPOBHE TEOPETUIECKHI

F,FX BOPHTEIBHO/ W MPaKTHYECKHH MaTephal, JOMycKaer rpyOble OMIMOKM IIpH €ro M3JIOKCHHUH Ha
3aHATHUAX U B XOJI€ IPOMEXYTOUHOM aTTeCTallH.

OOyuaronuiicst UCIBITHIBAET CEPhE3HBIC 3aTPYAHEHHS B MPUMEHEHUH TEOPETUUECKUX

TIOJIOKEHHUH IIPU PELICHUH NPAKTUYECKHX 331a4 Npo(hecCHOHAIBHOM HallPaBIEHHOCTH

CTaHAApPTHOT'O YPOBHSA CIIOKHOCTHU, HE BJIAACCT HCO6XO]II/IMBIMI/I JUIA 3TOT'O HAaBBIKAMHU U

npuéMamu.

JemoncTpupyeT ¢pparMeHTapHbIe 3HAaHUS yIeOHOM TUTEPaTyPHI IO AUCIUIIIIHE.

OneHka 1O JUCIHIDIMHE BBICTABISIOTCS OOYyYaromeMycs C YYETOM pe3yJIbTaToB

TEKyIled U IPOMEKYTOUHON aTTeCTallUH.

KoMmmereHniun Ha ypoBHE «IOCTATOYHBIM», 3aKpEIUIEHHBIE 3a JUCLMILUIMHOW, HeE

c(OpMHUPOBaHBI.

HC 3a4TCHO

5.3 OmueHouHble cpeacTBa (MaTepuajibl) A TEKYyLIero KOHTPOJIS YCIIeBAeMOCTH,

NMPOMEKYTOUHOM aTTEeCTANMH 00y4aAIOIINXCS N0 JUCHUILIHHE
5.3. Assessment tools (materials) for the current monitoring of academic performance,

intermediate certification of students in the discipline

OueHoYHBbIE CPeICTBA TEKYIIEr0 KOHTPOJIS YCIIeBAeMOCTH:

B cooTBeTcTBHYU C YUEOHBIM MJIAHOM B CTPYKTYPE TUCIUIUIMHBI IPETYCMOTPEHBI JBE TEKYIIUE

attectaunu. Kpome Toro, TeKymuii KOHTPOJIb BBIIOTHSETCS B popMaTe OLCHUBAHUS y4acTUS

00yyaromuxcs B IMCKyCCUH Ha CEMUHApe.

[Tpu onleHHBaHUY BBITIOJHEHUS 3aJJaHUI Ha CEMUHAPCKUX 3aHATUSX YUUTHIBACTCS:

CTENEHb U MIOJIHOTA PACKPBITUS apaMEeTPOB 3aJJaHUs: 3aJJaHUE BBIIIOJHEHO MTOJIHOCTHIO U

0e3 ommobok (5 6ayIoB); 3aJaHKE BHIMIOTHEHO HE MOJTHOCTHIO W/WUJIU JOIYIICHBI 1BE U

Oonee ommOKH UM TP U OoJiee HeTOYHOCTH (1-4 Oamna);

000CHOBAHHOCTb COJICPKAHMSI U BHIBOJIOB Pa0OTHI: 33JJaHKE BHITIOJHEHO MOJIHOCTHIO,

000CHOBaHME COJEPKAHUS U BBIBOJIOB JOCTATOUHBI, PACCYKACHUS BEPHBI (5 6aILIOB);

3aJJaHUE BBIIIOJIHEHO MOJHOCTHIO, HO 000CHOBAaHUE COJIEP’KaHUS U BBIBOJOB HEJJOCTATOUHBI)

(1-4 6amna);

3HaHHE TEOPHH U3YUYEHHBIX BOIIPOCOB, CPOPMUPOBAHHOCTD U YCTONUHUBOCTh

UCIIOJIb3YEMBIX MPU OTBETE YMEHUM U HaBBIKOB (0-2 Oasa);

yMEHHE MPUMEHHUTh TEOPHUI0 K KOHKpeTHBIM cuTyanusam (0-2 Gamnna);

U3JI0’)KEHUE MaTepuaa (TpaMOTHOCTb PE€4M, TOUHOCTb UCII0JIb30BaHUsI TEPMUHOJIOTHH,

JIOTHYecKast MOoCJeI0BaTeNIbHOCTh U3NI0KeHUs MaTepuaia (1 6am).

[Ipu olleHMBaHUY TEKYIIUX aTTeCTalUi B (hOpMe MPEIBAPUTEIBLHBIX 3alIUT IPYIIOBBIX

MIPOEKTOB YYUTHIBAETCS (MaKCUMyM 15 GaljIoB 3a aTTECTAIHIO):

- YPOBEHb OpPraHU3AIMH IPYITIOBON pabOTHI (Bcero 5 6amioB):

- ONTUMAaJILHOCTh cocTaBa rpynisl (0-1),

- IOHUMaHUE 3aaHus, pacnpesenenne orsercreeHHocTH (0-1),

- HaBBIKU MEXJIMYHOCTHOW KOMMYHHKAIIUM U KOMMYHHKAIUK B Manoii rpymme (0-1),

- 11eJ1IecO00Pa3HOCTh pacTpeIeCHUs TPYIIIOBBIX POJIed, UX (PYHKIIMOHAIbHAS TPOSIBICHHOCTD

- HaJIM4YWe U pe3yIbTaTUBHOCTH OHJIAMH U odaiiH GopM IpyNIOBOTO B3aUMOICUCTBUS,

UCII0JIb30BAaHUE TEXHOJIOTNYECKUX CPEACTB U UHCTPYMEHTOB (0-1;

- coziep KaHKe MPEe/ICTaBICHHBIX MaTEPHUAJIOB 110 pe3yJIbTaTaM IpyNIoBOi paboThl (Bcero 5

- KOppEeKTHOE ynoTpedieHue npodhecCHoHaIbHON TEPMUHOIOTHH, a TAKXKE MPABUILHOE

MOHUMaHWE OCHOBHBIX UCH B KoHIenui kypca (0-1);

- YMEHME IPUMEHUTD 3HAHMS, [T0JIyYE€HHbIE B pamKax Kypca (0-1);
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- YMEHUE SICHO, JTJOTMYHO, HEITPOTUBOPEUUBO U YOS IUTEIHHO U3JI0XKUTh PE3yJIbTaThl CBOETO

UCCJIEIOBaHMsI B MUCbMEHHOM (mpe3eHTanus B nporpamme Power Point) u yctoit (10-mMunyTHOE

BeIcTymieHne) gpopmax (0-3);

- MCIIOJI30BAaHUE B COJIEP’KaHUU MPECTABICHHBIX MaTEPUasoB [0 pe3ybTaTaM I'pyNIoBoil

pabOTbl MHCTPYMEHTOB W  CEpPBHCOB, B TOM 4YHCIE CBSI3aHHBIX  TEXHOJOTMAMU
MeMaMaHUITY TMPOBaHUS

(Bcero 5 6amnoB):

- IOJIHOTA U 11eJ1ecCO00Pa3HOCTh UCIIOJIb30BaHNE NHCTPYMEHTOB U cepBUcoB (0-1);

- ACII0JIb30BAHNE KAaUECTBEHHBIX U KOJIMYECTBEHHBIX MIOKa3aTeNIeH AJIs ONMCAHUS

IPUMEHEHUSI UHCTPYMEHTOB U cepBUCOB (0-1);

- HAJINYHME COLMOTEXHUYECKUX CXEM HCIOIb30BAHUS HHCTPYMEHTOB U cepBUCcOB (0-1);

- OPUTMHAJIBHOCTbH NMPEAJIOKEHUHN TI0 UCTIOJIb30BaHUS HHCTPYMEHTOB U cepBHUCOB (0-1);

- YMEHUE SICHO, JJOTMYHO, HEITPOTUBOPEUUBO U YOS IUTEIHHO U3JI0KUTh PE3yJIbTaThl CBOETO

HCCJIeIOBaHMsI B MUCbMEHHOM (TecT paboThl, mpe3eHTaus B nporpamme Power Point) u yctHoi
(10-

MUHYTHOE BBICTyIUIeHUE) (popmax (0-1).

Assessment tools for the current monitoring of academic performance:

In accordance with the curriculum, two current certifications are provided in the structure of the
discipline .

In addition, the current control is carried out in the format of evaluating the participation of
students in the discussion at the seminar.

When evaluating the performance of tasks in seminars, the following is taken into account:

the degree and completeness of disclosure of the task parameters:

the task was completed completely and without errors (5 points);

the task was not completed completely and/or two or more errors or three or more inaccuracies
were made (1-4 points);

validity of the content and conclusions of the work: the task is completed in full, the justification
of the content and conclusions are sufficient, the reasoning is correct (5 points);

the task was completed in full, but the justification of the content and conclusions are
insufficient) (1-4 points);

knowledge of the theory of the studied questions, the formation and stability of the skills and
abilities used in the answer (0-2 points);

ability to apply theory to specific situations (0-2 points);

presentation of the material (literacy of speech, accuracy of terminology, logical sequence of
presentation of the material (1 point).

When evaluating current certifications in the form of preliminary defenses of group projects, it is
taken into account (maximum 15 points for certification):

- the level of organization of group work (only 5 points):

- optimal composition of the group (0-1),

- understanding of the task, distribution of responsibility (0-1),

- skills of interpersonal communication and communication in a small group (0-1),

- the expediency of the distribution of group roles, their functional manifestation

- the availability and effectiveness of online and offline forms of group interaction, the use of
technological tools and tools (0-1;

- the content of the materials presented based on the results of group work (5 in total - correct use
of professional terminology, as well as a correct understanding of the main ideas and concepts of the
course (0-1);

- the ability to apply the knowledge gained during th- the ability to clearly, logically, consistently
and convincingly present the results of your research in written (presentation in the Power Point
program) and oral (10-minute speech) forms (0-3);
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- the use of tools and services in the content of the presented materials based on the results of
group work, including those related to media manipulation technologies (total 5 points) - completeness
and expediency of using tools and services (0-1);

- use of qualitative and quantitative indicators to describe the use of tools and services (0-1);

- availability of sociotechnical schemes for the use of tools and services (0-1);

- originality of suggestions for the use of tools and services (0-1);

- the ability to clearly, logically, consistently and convincingly present the results of your
research in written (work test, presentation in the Power Point program) and oral (10- minute
presentation) form).e course (0-1).

OueHoYHbIe MATEPHAJIBI /ISl IPOMEKYTOYHOM ATTeCTAIIUN 00yUAIOUIUXCS 110
JAucnumninne

Assessment materials for the intermediate certification of students in the discipline

1. COOTHeceHVe MOHATUIA NepPCOHaNbHbIA UMUK U MepPCOHaNbHbIA 6peHs,.
CospaHune bpeHaa.
2. OcobeHHOCTN, NpeuMyLiecTBa M HeAOCTaTKM 3amnafjHoOM, as3vaTCKoOM W

poccuiickoli Moaeneli 6peHanHra.

3. MpnHUMNManbHble USMEHEHUS B «TPEXBOIHAX» UCTOPUW BpeHAVHTa.

4, Ponb 6peHAVHra B KOMMaHUM B MapKeTUHIoBbIX KOHLenumsax XXI Beka.

5. CoBpeMeHHble TeHAEHLMM 3anagHOro N poCCUNCKOro bpeHamnHra.

6. Pasnuuma mogenen 6peHA-MeHe KMeHTa 1 bpeHA-NnaepCTBa.

7. Paznnuua 6peHaMHra B NoanTMKe N B bUsHece.

8. MNoHATNA 6peHAnHra: 6peHa, ToproBas Mapka, TOBaprlﬁ 3HaK.

9. MOHATVS «BpeH» C TOYKW 3PEHUS MUKPO3KOHOMMWYECKOU Teopuu

n0Tpe6|/|Tean|<oro noeeaeHunA 1 nNcnMxonornn I'IOTpe6VITe}'IbCKOFO noeeaeHws.

10. CosepxaHuve 6peHaa Kak KOMMYHMKaLMOHHOrO rnpoLiecca.
11. Mnatdpopma 6bpeHa: BUAeHMne, MUCCURA 1 LLeHHOCTY bpeHja.
12. KoHKypeHTHble npenmyLLiecTBa bpeHaa.

13. BocnpuaTtne 6peHpa notpebutenem.

14. MapKeTVHroBble TEXHOI0MMKY MOCTPOeHVs bpeH0B.

15. OCHOBHbIe LLeHHOCTV bpeHa.

16. MeToAbl aHanu3a 6peHga KoMnaHuu.



17.

18.

19.

20.

21.

22.

23.
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OLIeHKa CTOVMMOCTM 6peH/a 1 KOMMAEKCHbI ayAnT 6peHsa.

LleHHOCTb BMPTYanbHbIX 6peHA0B AN noTpebuTene.

CTpaTermyeckune n TakTu4yeckme 3agaun ynpaBneHns 6peHaom.

Cnocobbl ycnneHmns bpeHaa, obecneymBatowme nyywlyo 3¢PekTUBHOCTb.
NosinbHOCTL BpeHAay 1 TUNbl NOANBHOCTY B COBPEMEHHOM BpeHAnHre.
OCHOBHble MeToAbl POPMUPOBAHUSA NOSASIBHOCTY BpeHay.

KoMMyHMKaLmm pocta ocBeOMIEHHOCTU O 6peHAe, OPMEHTUPOBAHHOM Ha

noTpe6uTeneli C HU3KMM YPOBHEM /I0XO/0B.

24, Pasnunune noptdensa bpeHsa v apxutekTypa bpeHaa.

25. CTpykTypa noptdens 6peHA0B.

26. Pasnnune pactsXkeHUsa v paclumpeHus bpeHaa.

27. MpevmyLLecTBa U PUCKN paclunpeHns bpeHaa.

28. CnocobcTtBoBaHMe 6peHAOB KanuUTanmMsaumm U yBeaNYeHUD CTOMMOCTU
KOMNaHuN.

29. MNoHATVEe NepcoHanbLHOro bpeHa.

30. COOTHOLLIEHVE MOHATUIA NepPCOHaNbHbIA MUAX 1 MEPCOHaNbHBbIV 6peHd .

31. Knaccnowmkayms VMUZKEN, CTPYKTYypa.

32. PYHKLMNN UMUAXKA.

33. MpUHLUMNbBI CO34aHUS MepPCOHaIbHOro bpeHAa.

34. JInyHeble KauecTBa cneumanncra Kak OCHOBa TexXHo0rnu
caMmornpeseHTaumu.

35. CTpyKkTypa N1MYHOro nMmnaxa.

36. CoumanbHble acnekTbl BOCMPUATUA UMUAXKA.

37. NHCcTpyMeHTbl dopMUPOBaHUSA NepCcoHaNbLHOro bpeHaa.

38. Ctpaterva ¢opmMrpoBaHMSA NepcoHanbHOro 6peHaa.
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39. Bep6aanb||‘7| N KMHETUYECKMIA NMNLXK. B|/|3yaanb||‘;’| NMNSK NTNYHOCTI.

40. CoumanbHO-NCUXONOrnYeckme TexHonornm GopMrUpoBaHna 1 ynpaBaeHus
nepcoHanbHbIM 6peHAoM.

41, CaMOMeHeAXMeHT  KakK  couManbHO-MCMXonornyeckass  TeXHONOorust
dopMMpPOBaHMA 1 ypaB/ieHs NepCcoHaibHbIM 6pPeHAOoM.

42. MNepcoHanbHoe nopTHOANO KaK WHCTPYMEHT GOpMUPOBaAHUA UMUAXKA
COBPEMEHHOro cneuuanncTa.

1. Correlation of the concepts of personal image and personal brand. Creating a brand.

2. Features, advantages and disadvantages of Western, Asian and Russian branding
models

3. Fundamental changes in the "three waves" of the branding history.

4. The role of branding in the company in the marketing concepts of the XXI century.

5. Current trends in Western and Russian branding.

6. Differences between brand management and brand leadership models.

7. Branding differences in politics and business.

8. Branding concepts: brand, trademark, trademark.

9. The concept of "brand" from the point of view of the microeconomic theory of

consumer behavior and the psychology of consumer behavior.

10. The content of the brand as a communication process.
11. Brand platform: brand vision, mission and values.

12. Competitive advantages of the brand.

13. Consumer perception of the brand.

14. Marketing technologies for building brands.

15. The core values of the brand.

16. Methods of analyzing the company's brand.

17. Brand value assessment and comprehensive brand audit.
18. The value of virtual brands for consumers.

19. Strategic and tactical tasks of brand management.
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20. Ways to strengthen the brand, ensuring better efficiency.

21. Brand loyalty and types of loyalty in modern branding.

22. The main methods of forming brand loyalty.

23. Communication of brand awareness growth aimed at low-income consumers.

24, The difference between the brand portfolio and the brand architecture.

25. The structure of the brand portfolio.

26. The difference between stretching and expanding a brand.

217. Advantages and risks of brand expansion.

28. Contributing to the capitalization of brands and increasing the value of the company.
29. The concept of a personal brand.

30. The relationship between the concepts of personal image and personal brand.

31. Classification of images, structure.

32. Image functions.

33. Principles of creating a personal brand.

34. Personal qualities of a specialist as the basis of self-presentation technology.

35. The structure of personal image. 36. Social aspects of image perception.

36. Tools for the formation of a personal brand.

37. The strategy of forming a personal brand.

38. Verbal and kinetic image. The visual image of the personality.

39. Socio-psychological technologies of personal brand formation and management.

40. Self-management as a socio-psychological technology for the formation and

management of a personal brand.
41. Personal portfolio as a tool for shaping the image of a modern specialist.
6. YueOHO-MeTOAM4YecKOe 1 HH(pOPMALIMOHHOE 00ecrieyeHne I CHUIITHHbI

6.1 CuMCOK HCTOYHHKOB M JIUTEPATYPHI’

Jlureparypa

2 .
PekoMeHyeTcst BKII0YaTh B crick n3nanus u3 DbC u He Gonee 15 neyaTHbIX n3gaHUi.
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OcHoBHAA

1. JOMHVWH, B. H. BpeHAWHT : y4ebHUK 1 NpakTuKyMm ans By3oB / B. H. JJOMHUH. —
2- e n3g., ncnp. n gon. — MockBa : N3gatenbctBo KOpanT, 2022. — 493 ¢. — (Bbicwee
obpasoBaHue). — ObpaszoBatenbHas nnatpopma HOpant [canTt]. — URL:
https://urait.ru/bcode/489564 (pata obpawieHus: 05.04.2022). — TeKCT : 31eKTPOHHbIN.

1. 2. Kapnosa,C.B. BpeHAVHr: y4YebHUK W MPakTUKyM A1 NPUKNagHOro
6akanaspmara / C. B. Kapnosa, V. K. 3axapeHko. — 2-e n3g., nepepab. v gorn. — MockBa
: MspatenbctBo HOpant, 2021. — 439 c. — (bakanaBp. AkageMunyeckuin Kypc). —
Ob6bpa3soBaTtenbHas nnatpopma HOpant [canT]. — URL: https://urait.ru/bcode/467833
(naTa obpaweHuns: 05.04.2022). — TeKCT : INeKTPOHHbINA.

2. Ky3bMuHa, O. I'. BpeHa-MeHeaKMeHT : yyebHoe nocobue / O.I. Ky3bMuHa.
— MockBa : PIOP : UH®PA-M, 2022. — 176 c. — (Bbicluee obpasoBaHue: bakanaspuar).
— DOIL: https://doi.org/  10.12737/21301. - 3BC ZNANIUM.com. - URL:

https://znanium.com/catalog/product/1856552 (gaTa obpawieHuns: 05.04.2022). - TekcT :
3N1€KTPOHHbIN,

3. Crapos, C. A. YnpaBneHue b6peHaamu : yyebHuk / C. A. Ctapos; CaHKT-
MeTepbyprckmini - rocyapCcTBEHHbI yHUBepcuTeT. - 4-e un3f., nepepab. - CaHKT-
Metepbypr : M3p-Bo C.-Metepb. yH-Ta, 2021. - 557 c. - 356C ZNANIUM.com. - URL:
https://znanium.com/catalog/product/1840353 (aata obpaweHus: 05.04.2022). - TekcT :
3N1€KTPOHHbIN,

JlonojiHuTEIbLHASA

4. Kapnosa, C.B. PeknaMHoe pgeno: yyebHMK W MNpakTUKym Ans By30B /
C.B.KapnoBa. — 2-e n3g., nepepab. n gon. — Mocksa : Visgatensctso OpanT, 2022. —
431 ¢. — (Bbicliee obpasoBaHume). — ObpasosaTtenbHaa nnatdopma HOpant [canT]. —

URL: https://urait.ru/bcode/488829 (pata obpaweHunsa: 05.04.2022). — TekcT
3NeKTPOHHbIN.
5. MapkeTHrosble KOMMYHUKauun: ydyebHuk pnsa 6akanaspos / O.H.

XunnbyoBa, O.A. AptembeBa, C.I. AsapoBa [ 1 ap.]; PuHyHnBepcuTeT ; noj pea. O.H.
XnnbLoBoii. - Mocksa: LieHTpKaTano, 2020. - 360 c. - (By30BCKMiI1 yueBHUK). — TekcT :
HenocpeACTBEHHbIN.

6. My3bikaHT, B. /1. BpeHaVHr. YnpaBneHne 6peHaoM : ydebHoe nocobue /
B.J1. My3bikaHT. — MockBa : PVOP : NH®PA-M, 2021. — 316 c¢. — (Bbicliee
obpa3oBaHue: bakanaBpuat; A3byka peknambl). — DOI: https://doi.org/10.12737/2142.
- 3BC ZNANIUM.com. - URL: https://znanium.com/catalog/product/1239252 (pata
obpalleHmns: 05.04.2022). - TekcrT : 3neKTp0HHb|ﬁ.

7. YepHaToHn, J1. bpeHaMHr. Kak co3aaTb MOLUHbIA 6peHa : y4ebHUK Ans
CTYAeHTOB BY30B, obydarowmxcsa no cneumanbHoctam 080111 «MapkeTuHr», 080300
«Kommepumsa», 070801 «Peknama» / flechn ge YepHaTtoHn, Manbkonbem Mak/loHanby, ;
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npea. v nep. ¢ aHrn. b.J1. EpémunHa. — Mocksa : KOHUTU-AAHA, 2017. — 559 c. —
(3apybexHbin yYebHUK). - 3bC ZNANIUM.com. - URL:
https://znanium.com/catalog/product/1039965 (gata o6pawieHus: 05.04.2022). - TekcT :
3NeKTPOHHbINA.

8. WapkoB, @®. W. WHTerpmpoBaHHbIE KOMMYHUKauUMW: peksiama, nabamk
punenwHs, bpeHANHr : yyebHoe nocobue / ®. L. LLIapkoB. - 2-e n3a., ctep. - MockBa :
M3paTtenbcko-toprosaa kopnopauua «fawkos u K%, 2020. - 322 c. - 3BC
ZNANIUM.com. - URL: https://znanium.com/catalog/product/1093531 (nata

o6patleHuns: 05.04.2022). - TeKCT : 31eKTPOHHbIA.

6.2 Ilepeuenn pecypcoB HHGOPMANUOHHO-TEJIEKOMMYHUKANMOHHOM ceTn «HTEepHET».
Heobxo0umo oobasums mo, umo HeodX00UMO 0/ U3y4eHUs OUCYUNTIUHBL

Hanmonanenas anekrponnas 6ubnuoreka (HOb) www.rusneb.ru

ELibrary.ru Hayunas snexktponHas 6ubnanoreka www.elibrary.ru

OnektponHas 6ubnnoreka Grebennikon.ru www.grebennikon.ru

Bugeoteka y4debHbix ¢unbMoB  «PelleHune»  (TemaTuyeckme  KOMNEKLMN
«MeHepKMeHT», «MapkeTuHr. Kommepuua. Jloructuka»,  «HOpucnpygeHums»,
«YnpaBneHne nepcoHanoM», «fcmxonormsa ynpaeneHus» http://eduvideo.online/

Web of Science http://apps.webofknowledge.com

LUndpoBoin apxme Hay4YHbIX XypHanos: http://arch.neicon.ru/xmlui/
Annual Reviews

Cambridge University Press

The Institute of Physics (IOP) Publishing

Nature

Oxford University Press

Royal Society of Chemistry

SAGE Publications

Science

Taylor & Francis Group

6.3 IIpodeccuonanbHbIe 0a3b1 JAHHBIX 1 HH(POPMALMOHHO-CIIPABOYHbIE CHCTEMBbI
Joctyn k mpodeccroHanbHbIM 06a3am naHHbIX: https://liber.rsuh.ru/ru/bases

HHdopMannoHHbIE CIPABOYHBIE CUCTEMBI:
1. Koncynsrant [Lmroc
2. Tapanr

7. MaTtepuaJbHO-TEXHHYECKOe o0ecnedeHne TUCHUIINHBI
Jng  obecrnieyeHus  JUCHMIUIMHBL  MCIOJNB3YETCS  MaTepHallbHO-TEXHHUYeckas  0asa
00pa30BaTENFHOIO YUPEKACHUS: yueOHbIE ayAUTOPUH, OCHALIEHHBIE KOMIIBIOTEPOM M IPOEKTOPOM
JUISL IEMOHCTpALMK y4eOHBIX MaTepUaJIOB.
Aynutopun s TPOBEACHUS 3aHATUH JOJDKHBI OBITH 00OpYyIOBaHbI yueOHOH JOCKOii
(MHTEpaKTUBHOM y4eOHOUM JOCKOW) M MHCTPYMEHTOM (MeJl WJIM MapKep) Ajis HAHECEHUS PHUCYHKOB,
CXEM U TEKCTa Ha JJOCKY.

CocraB nporpaMMHOTIO obOecrieueHus:


http://www.grebennikon.ru/
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1. Windows
2. Microsoft Office

[IpodeccnonanbHBIC TOJTHOTEKCTOBBIC Oa3bl TAHHBIX:

1. Cambridge University Press

2. ProQuest Dissertation & Theses Global
3. SAGE Journals

4. Taylor and Francis

5. JSTOR

WNHopMalnOHHbIE CIIPABOYHBIE CUCTEMBI:
1. Koncynsrant [Lmroc
2. Tapanr

8. O0ecneuenne o0pa3oBaTeIbHOrO MpoLEcca JJIS JIUI ¢ OTPAHUYEHHBIMU BO3MOKHOCTSIMH
310POBbSl U HHBAJIU/I0B

B xome peamuzanuu AWCIHMILIAHBI HCIOJB3YIOTCS CICAYIONINE JIOTIOJHUTEIBHBIC METOJIbI
o0ydeHHsl, TEKYIIEro KOHTPOJIS YCIEeBAEMOCTH M TMPOMEKYTOYHOW aTTecTallud OOydYaromuxcsl B
3aBUCUMOCTH OT WX UHAUBUIYATBHBIX OCOOCHHOCTEH:

® ISl CJENbIX M CIA0OBUIAAIIUX: JIEKIMU OGOPMIISIOTCS B BUAE DJIEKTPOHHOTO JOKYMEHTA,
JOCTYITHOTO C TIOMOIIBIO KOMITBIOTEpA CO CIEIUATM3UPOBAHHBIM IMPOTPAMMHEIM 00CCIICUCHUEM;
MMChMEHHBIC 3aJ[aHMsI BBITIOJMHSIOTCS HAa KOMIBIOTEPE CO CHEIHATIM3UPOBAHHBIM MPOTPAMMHBIM
o0OecrieueHneM WM MOTYT OBITh 3aMEHEHBI YCTHBIM OTBETOM; OOECIICUMBACTCS WHAWBHUIYyATbHOE
paBHOMepHOe ocBelleHue He MeHee 300 JIOKC; Al BBIMOJHEHUS 3a/laHusl MPU HEO0OXOIUMOCTU
MIPEIOCTABIISICTCS YBEIMYMUBAIOINIECE YCTPOMCTBO, BO3MOXKHO TAaKXKe HCIOIB30BAaHUE COOCTBEHHBIX
YBEJIMYUBAIOLIUX YCTPONUCTB; MUCbMEHHBIE 3aaHus O(POPMIISIOTCS YBETUUYECHHBIM MIPUPTOM; IK3aMEH
1 324€T MPOBOJATCS B YCTHOU (DOpPME MITH BBITIOIHSIOTCS B TUCHMEHHOU (hopMe Ha KOMITBIOTEPE.

® I TIIYXHX W CIA0OCHBIIAIMINX: JCKIUH OQOPMIISIOTCS B BHJIC JJCKTPOHHOTO JOKYMEHTA,
aub0  mpefocTaBiseTCsl  3BYKOYCWJIMBAIOIIAs — ammaparypa HWHAUBUAYATbHOTO  TOJB30BaHUS;
MMMCbMEHHBIC 3aJaHUS BBINIOJIHAIOTCS HAa KOMITBIOTEPE B IMHCBMEHHOW (opme; dK3aMeH | 3a4éT
MIPOBOASATCS B MUCbMEHHOM (pOopMe Ha KOMITBIOTEPE; BO3MOXKHO MPOBE/ICHUE B (JOPME TECTUPOBAHHUS.

® IS JIWI] C HAPYIICHUSMHU OIOPHO-JBHUTAaTEIILHOTO ammapara: JeKIUU Oo(GOopMIIIIOTCS B BUJC
ANEKTPOHHOTO JOKYMEHTa, JOCTYIIHOTO C TOMOUIBI0 KOMIBIOTEPA CO CHEIHATU3UPOBAHHBIM
MPOrpaMMHBIM ~ O0ECTIEYCHHEM; IMHCHMEHHBIC 3aJaHWsl BBIMOJHSIOTCS HAa KOMIIBIOTEPE CO
CHEIMATM3UPOBAHHBIM MPOTPAMMHBIM OOECTIeUeHHEM; SK3aMEH U 3a4€T MPOBOJATCSA B YCTHOU Qopme
WJIH BBITIOJTHSIOTCS B TUChMEHHOU (hOpMe Ha KOMITBIOTEPE.

[Tpu He0OXOMUMOCTH TMpeTyCMaTPUBACTCs YBEIMUEHNE BPEMEHH I MTOJTOTOBKH OTBETA.

[Tporienypa mpoOBENCHUS MPOMEKYTOYHOW aTTECTAIMH JJIsi OOYYaIONIUXCSl YCTAHABIUBACTCS C
y4€TOM UX WHIAMBUAYATbHBIX MCUXOPU3NYECKUX ocobeHHOoCTel. [IpomexxyTouHast aTTecTaus MOKeT
MIPOBOJIUTHCS B HECKOJIBKO ATAIOB.

[Ipy mnpoBeaeHHMH TMpOLEAYPHl OIEHUBAHUS pPE3YJIbTATOB OOyuYeHHUs IperycMaTpUBaeTCs
WCIIOJIb30BAaHUE TEXHUYECKUX CPENICTB, HEOOXOAMMBIX B CBSI3U C WHAWBHIYAIBHBIMH OCOOCHHOCTSIMHU
oOyyaromuxcsi. OTH CpeACTBAa MOTYT ObITh TPEAOCTABICHBl YHUBEPCUTETOM, WJIH MOTYT
WCIIONTB30BAThCS COOCTBEHHBIC TEXHUUECKHUE CPEJICTRA.

[TpoBenenue mpoueaypsl OIEHUBAHUS PE3YJIBTATOB OOYUYEHHUS JOMYCKAeTCsS C HCIOIb30BAaHUEM
JTUCTAHIIMOHHBIX 00Pa30BaTEIIbHBIX TEXHOJIOTHH.

OO0ecneunBaeTcss TOCTYNT K HMH(POPMAIIMOHHBIM W OuOIMorpaduueckuM pecypcam B CETH
WuTepHeT u1st Kaxaoro odydvaromierocst B Gopmax, aaanTUPOBAHHBIX K OTPAHUYCHUSM UX 3JI0POBBS U
BOCTIpUSATHUS HHPOPMAIUH:

oI CJETMbIX M CIa0OBUIAAIIMX: B Te4aTHOM ¢opMe yBenuueHHbIM mpudrom, B dopme
AJIEKTPOHHOTO IOKYMEHTa, B (hopMme ayauodaiina.
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® IS TIyXUX U c1a0O0CHbIIIANINX: B IEYaTHOH Gopme, B popMe 3JIEKTPOHHOTO TOKYMEHTA.

o i1 00y4aIOMIUXCsI ¢ HAPYUICHUSIMH OMOPHO-/IBUTATENILHOTO ammapaTa: B meyaTHoi (opme, B
(dhopme 2IeKTPOHHOTO TOKYMEHTa, B (popme aynnodaiina.

Y4eOHble ayAUTOpUM I BCEX BUJOB KOHTAKTHOM M CaMOCTOSTENbHON paboThl, HaydHas
OMOIMOTEKa W WHBIE TIOMEIICHUS [JIi OOYyYEeHHS OCHAIICHBI CHEIUATbHBIM O0OpYJAOBaHHEM U
y4eOHBIMU MECTaMH ¢ TEXHUYECKUMU CPEICTBAMU O0yUCHUS:

® ISl CJIETBIX U CIa0OBUASIINX: YCTPOHCTBOM JJIsi CKAHUPOBAHUS U YTeHUs ¢ Kamepol SARA
CE; nucrineem bpaiinsg PAC Mate 20; nmpunatepom bpaiing EmBraille ViewPlus;

o I TIyXUX W CHaOOCHBINIANMX: aBTOMAaTU3MPOBAHHBIM PAOOUYMM MECTOM JUIsl JIOJEH C
HapyIICHUEM CITyXa U CIa00CTBIMAINTNX; aKyCTUICCKUN YCHIIUTENb U KOJIOHKH;

o sl OOydarolUXCsl C HapyUICHUSIMH OIMOPHO-IBUTATENIFHOTO ammapaTa: IepeaBHKHBIMH,
perynupyeMbiMu 3proHoMuueckumu napramMmu CHU-1; KOMIBIOTEpHOM TEXHHKON CO CIENHUATbHBIM
MIPOrPaMMHBIM 0OecTieYeHUEM.

9. MeToanuyeckne MaTepuaJibl
9.1 Ili1aHbl ceMMHAPCKUX/ MPAKTHYECKUX/ J1A00PATOPHBIX 3aHATHIH

Tema 1. CymHocTb, aTPUOYTHI M HEHHOCTH OpeHaa

Bonpoce! 1151 06Cy:KIeHUs:

1. CpaBHUTENBHBIN = aHAIU3 POCCHUHCKOW, 3amagHOM W a3uaTCKOW Mojenei~ OpeHIuHTa,
MPEUMYIIECTBA U HETOCTATKH.

2. Ponu OpeHayHTa B KOMITAHUH B MAPKETHHTOBBIX KOHIeTIuAX X XI Beka.

Tema 2. IBOIIONMOHHOE Pa3BUTHE KOOPEHIMHTIa

Bonpocs! 15 o0cykaeHus:

1. KoHuenuus mo3uIMOHUPOBaHUsS U peno3utinonuposanus [k Tpayra.
Konnenmus He3pumbix nienHocted Openga M. llleppunrrona.
AXIMOHEpHas IEHHOCTh OpeH/1a M BOCIpUHUMaeMasi IOTpeOHnTeIeM [IEHHOCTh OpeH ia.
dopmMupoBaHUE LICHHOCTH OpeHIa.
WNHaukaTopel BOCHPUHUMAEMOM LIEHHOCTH: BOCIIPUHMMAEMOE Ka4eCTBO, OTHOILIEHUE K
OpeHly, H3BECTHOCTh OPEH/Ia, JTOSITBHOCTh OpEHTY.

Nk we

Tema 3. Texnosiorusi co3nanue Openaa
Bonpocsl ajs1 00cyxaeHus:

l. KitoueBble penienus B 001acTi OpeHIMHTA.

2. Monenu coznaHusi OpeH/I0B:

3. 51, S-brands ctparernueckas moaens JI.UepHaronu.

4. OcHOBHBIE TOXO/Ib K UHTEPIIPETAIINN UACHTHYHOCTH Openna 1. Aakepa, S. DmiByna,
T. I'sma u B.H. JlomHuHa.

3. bpen kak 4acTh KOPIOPATUBHOMN KYJIBTYPBI.

6. Ponb 6penna B popMupoBaHUU KOPIIOPATUBHOMN KYJIBTYPHI.

7. Bnusiane kauecTBeHHOH pa3pabOTKH KpeaTUBHOTO Opr(a Ha pe3yIbTaThl PEeKIaMHON
KaMIIaHUU.

Tema 4. Ananu3 OpeHja

Bonpocsl ajs1 00cyxneHus:

1. Konnenmus JI.Yepraronu «OT BuaeHus OpeH/Ia K OLIEHKe OpeH/1a.
2. MeTobl aHaIM3a U OLEHKHU KaluTana/CTOUMOCTH OPEHIOB.
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3. CrtpykTypHO-hyHKIIMOHANbHBIA. CpaBHUTENbHBIN aHanmu3. KonreHT- anammsz. SWOT
ananus. Hudposas Openn-ananuruka.

4. Ananu3 OpeH/IOB KOMITaHWUW, MapTUil u nuaepoB. CpaBHUTEIBHBIM aHAINU3 MOJENeH
openna Poccun, EC, CIIIA.

5. AKTyaNnbHbIE TOJUTHYECKHUE TPOOIIEMBI, CBSI3aHHBIE C OPEHIUHTOM.

6. CoBpeMeHHbIE PEIICHHS 1 OCHOBHBIE ()OPMBI MTOJa4H MaTepuaa, MOAX0Abl K PEIICHUIO

3aa4 CO3JAaHMS KOMMYHHKAIIMM MEXIy OpraHamMH TOCyJapCTBEHHOW BIACTU M YNpaBICHUS U
TPaKIAHCKUM OOIIIECTBOM.

Tema 5: YnpasJiienue OpenaamMu
Bonpocs! qis 00cyxneHus:

1. Konnenmmust K.Kennepa «Crtpatermdeckuii OpeHI-MEHEKMEHT: CO3JaHHUE, OIEHKAa U
yIPaBIECHUE MAPOUYHBIM KallUTaJIOM».

2. Konnenmus l.Ilynstua, b.bapuca «Crparernueckue OpeHA-KOMMYHHKAI[MOHHBIE
KaMITaHUN».

3. Pa3paboTka cTpaTerun mnpoJABHXKEHUS OpeHJa: SMOIMOHAIbHBIE XapaKTEPUCTHKU
OpeHna; CUCTEMY KOMMYHHKAaINH c ayJIUTOpUEN; KaHAaJIbI cObITa NPOAYKTA;
TIOJINTHKY IIEHOOOpa30BaHUsI; HallpaBJeHNEe pa3BUTHsI OpeHa Ha 3-5 JeT.

4. Merton Ilexkxama: onpeneneHue J0au phIHKA JJI MapKku 1 B 3aBUCUMOCTH OT HOSIBJIIEHUS
HOBOM Mapku X.

3. [Ipouenypa MMUHMMHU3AaLMM PUCKOB IIPU BBIBOJE HOBOW TOPrOBOW MapKHU Ha PBIHOK.

[Napanurma noTpeOUTENHCKOTO MOBEICHUS.

Tema 6. IlepconajibHBIN OpeHAMHT
Bonpocsl pist 00cyKkneHus:

1. Ompenenenue neneid, 0COOEHHOCTEH | 3a7a4 JUIHOTO OpeH/a.

2. [lepconudukanus 6peHa.

3. Pacnipoctpanenue nadopmanmu o OpeHe.

4. Konuenmus «S-6penn» T.IIurepca «IIpeBocxoacTBo B OM3HECE B 3M0XY pa3pylICHUI,
«IIpeBparu cebs B OpeHa!»

5. JInuHbIE KauecTBa CIENMAINCTa KaK OCHOBA TEXHOJIOTUU camonpe3eHTauu. CTpyKkTypa
JMYHOTO UMHJIXKA.

6. ConuasibHbIe aclIEKThl BOCIIPUATHS UMHJIKA. TEXHOIOTHMsI CAaMONPE3EHTALINN.

7. CaMoOMeHeIKMEHT KaK COLMaIbHO- TICUXO0JIOTUYECKask TEXHOJIOTHUS (POPMHUPOBAHUS U
yTpaBJIeHUS IEPCOHATBHBIM OPEHIOM.

8. [lepconanbHOE TOPTHOINO KaK HHCTPYMEHT (YOPMUPOBAHUSI UMU)KA COBPEMEHHOTO

crenuaincTa.
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[Ipunoxxenue 1. AHHOTaLIUA
pabouei mporpaMmsl IUCIUIUIAHBI

AHHOTAIIAA PABOYEHN ITPOT'PAMMBI JTUCIIUILINHBI

HuctmrumHa «IlepcoHanbHBIN OpeHIUHT» peannu3yeTcs Ha (aKyJIbTETe PEKIaMbl U CBS3EH C
00I11eCTBEHHOCTBIO Kadeapoil MeJMakOMMyHHUKALUH.

Llenbl0 TUCHMTUIAHEIL SABIsiETCS (POPMUPOBAHHE MPEICTABICHUNA O TEXHOJIOTUAX (POPMUPOBAHUS
MEePCOHATIBHOT0 OPEHIMHTA B YCIOBHUSIX COBPEMEHHOI'O MEIMaNpOCTPAHCTBA.

3agaun QUCIIAILIINHEL:

U3yuYeHHE CYLTHOCTH U CTPYKTYPbI IEPCOHATILHOTO OpeHa;

OTIpeieIeHne HHCTPYMEHTOB (hOpMUPOBaHHUSI TEPCOHATLHOTO OpeHIa;

pasBUTHE TPEJCTaBIEHUM O poOJIM TMepcoHanIbHOro OpeHaa B Mpo¢ecCHOHATILHOM
CaMOOTIPE/ICIICHHH.

JlucuuiuinHa HampasieHa Ha pOpMUPOBaHHUE CIIEIYIONUX KOMITETEHIIMHI:

VYK-4.2. CB0o0OOJHO BOCIpPUHUMAET, aHAJIU3UPYeT U KPUTHUYECKH OLEHUBAET YCTHYIO U
MUCBMEHHYI0 o0IenpodeccruoHanbHy0 HHGOPMAIUIO HA PYCCKOM M MHOCTPAaHHOM(BIX) si3bIKe(ax);
JIEMOHCTPHPYET HABHIKM IIEpEBOJIa C WHOCTPAHHOTO(BIX) HAa TOCYJAapCTBEHHBIH SI3BIK, a TaKXKe C
rOCyIapCTBEHHOTO HA MHOCTPAHHBIHN(bIE) SA3BIK(1)

[1K -2.2. Y™meeT oniernBath 3(pPEeKTUBHOCTD KOMMYHHKAIIMOHHBIX TPOTPAMM U MEPOTIPHITHI

B pe3ynbraTe 0CBOGHUS TUCHMITIIMHBI 00YyYatOLMics JOIKEH:

3HaTh:  OCHOBHBIE  TPUHIUIBI  CTPATETHYECKOTO  IUIAHUPOBAHHMA W pean3aluu
KOMMYHHUKAI[MOHHBIX MPOTpaMM U MEpONPUSATHI; OCHOBHBIE MOJEIN PEUEBOrO MOBEJCHMS; OCHOBBI
PEUEeBBIX JKaHPOB, aKTYaJIbHBIX JJIS Y4eOHO-HAy4YHOTO OOIICHUS; CYIIHOCTh PEYEeBOTO BO3ICHCTBUS,
€ro BHUJbI, GOPMBI M CPEJCTBA; TUIIBI TEKCTOB, UX XapaKTEPUCTHKH.

YMmerb: oneHuBaTh APPEKTHBHOCTh KOMMYHHUKAIIMOHHBIX TIPOTPAMM W MEPOTPHUSITHIA;
UCMOJIb30BaTh CTHJIMCTUYECKHE BO3MOXKHOCTHU PYCCKOTO 53bIKa; MPOAYLUPOBATh TEKCThl B YCTHOU U
MUCHMEHHOW (popMe; aHATM3UPOBATh U KPUTHUYECKH OLIEHUBATH TEKCTBI; HAXOIUThH SI3BIKOBBIC OIIMOKH
U BBIOMpATh CHOCOOBI UX YCTPAHEHMS; ONPEAEATh BO3MOKHOCTH MOBBIIMIEHUS! COOCTBEHHOTI'O YPOBHS
pe4YEBOM KyJIbTYPBI.

Bnaners: HaBblkamMu pa3paOOTKM M peaju3alMd OCHOBHBIX HMHCTPYMEHTOB MapKETHHIOBBIX
KOMMYHHKAIIMA: PEKIaMBbl, CBs3el C OOMIECTBEHHOCTHIO, JIMYHBIX MPOJAAX, TUPEKT-KOMMYHHKAIIHH,
CTUMYJIUpOBaHHUs cObITa; HaBbIKAMM pabOTBl C YCTHOM M NUCBMEHHOW uHpopManuei
JMHTBUCTHYECKOH W  00menpodecCHOHANBHOW HANpaBIeHHOCTH;, HAaBBIKAMH KOMMYHUKAIlMH B
pas3IMYHbIX ~ CUTyalUsX  oOwieHus, oOecrneyuBarOIUMU  3PPEKTUBHOCTh  COLMAIBHBIX U
npoeCCHOHATBPHBIX KOHTAKTOB; MPUEMaMH CO3JaHUSl YCTHBIX W NMHUCHBMEHHBIX TEKCTOB Pa3IHYHBIX
YKaHPOB B Ipoliecce yueOHO-HAyYHOTO OOIEHMS.

[To aucuuIuIMHE MpexycMOTpeHa MTPOMEKYTOUHAS aTTECTalus B OpPME 3a4eTa C OLECHKOM.

OO011ast TpPy0E€MKOCTh OCBOCHHUS AUCLUIUIMHBI COCTABIISACT 3 3a4€THBIC €TUHUIIBI.
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ABSTRACT OF THE WORK PROGRAM OF THE DISCIPLINE

The discipline "Personal branding" is implemented at the Faculty of Advertising and Public
Relations by the Department of Media Communications. The purpose of the discipline is to form ideas
about the technologies of personal branding formation in the conditions of modern media space.
Objectives of the discipline: the study of the essence and structure of a personal brand; identification of
personal brand formation tools; the development of ideas about the role of a personal brand in
professional self-determination.

The discipline is aimed at the formation of the following competencies: CC-4.2. Freely
perceives, analyzes and critically evaluates oral and written general professional information in
Russian and a foreign language(s); demonstrates translation skills from a foreign language(s) into the
state language, as well as from the state into a foreign language(s) PC -2.2. Is able to evaluate the
effectiveness of communication programs and activities

As a result of mastering the discipline, students

To know: the basic principles of strategic planning and implementation of communication
programs and activities; the main models of speech behavior; the basics of speech genres relevant for
educational and scientific communication; the essence of speech influence, its types, forms and means;
types of texts, their characteristics.

Be able to: evaluate the effectiveness of communication programs and activities; use the stylistic
possibilities of the Russian language; produce texts in oral and written form; analyze and critically
evaluate texts; find language errors and choose ways to eliminate them; identify opportunities to
improve one's own level of speech culture.

Possess: skills in developing and implementing the main tools of marketing communications:
advertising, public relations, personal sales, direct communications, sales promotion; skills in working
with oral and written information of a linguistic and general professional orientation; communication
skills in various communication situations, ensuring ensuring the effectiveness of social and
professional contacts; techniques for creating oral and written texts of various genres in the process of
educational and scientific communication.

The discipline provides for intermediate certification in the form of a credit with an assessment.

The total labor intensity of mastering the discipline is 3 credits.
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